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Japan. Cool Japan. Expressing deepned, collaborated attractiveness of Japanese, for the new world

AWARD 2022
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Call for works of new outbound and inbound styles to promote deepend attractiveness of Japannese, by collaborating with
regions and industories. Selected works will prize the COOL JAPAN MATCHING AWARD.

7)—NMEHEENRN: oM4aE 28158 (%) ~3888 (k)

» sEF—o~—sT https://cjma.go.jp

Award Candidate Application Period: Tuesday, February 15 — Tuesday, March 8, 2022 Entries are submitted over the website.

TPI)—FZERER RELN SH4FE6A (FE)

Award Recipient Announcement and Award Ceremony: June 2022 (tent.)

FLWARAIIUDEDZHRICET T BRI TV HDODKYREHEXLEEDBADBHDESKE D EH
PROSNTWET, [T—ILTv/NVHER | 1E. BARDBHZIEY T 1BEV S B A5EH 3 SERMED H 5
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Awards LOBRICEF 727 — IV Dv /N DBMEDOREPEREEE LB L EEOIMAOERELDIERFLET,
HBE I NPr AVERICOWT(RERA—LR—Y)  https://www.cao.go.jp/cool_japan/about/about.html

With new styles spreading around the world, further efforts to spread the appeal of Japanese culture, from food and content to manufacturing and traditional culture,
are needed. The “Cool Japan strategy” supports the global spreading of initiatives based on partnerships between a wide range of sectors and regions that serve to delve
into the charm of Japan. *

With the Cool Japan Matching Award 2022, leading Cool Japan initiatives are sought for recognition with an award. Expectations are that this will serve as an
opportunity to bring together and share wisdom regarding and results produced by Cool Japan initiatives aimed at a new world and expand partnerships in the process.

# Reference : Cool Japan Strategy (Cabinet Office website) ~https://www.cao.go.jp/cool_japan/english/index-e.html

BPIAXT Y 6D TKYRERALHEDIRIAVN G IR iR - #higifa 35 CEEL . BARDBNZRYT
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K ISBORUED —EE B L LTAR FE,

Award Candidate KBE L I—NIv /STy FUIFTI—R2021FHOIA  https://cjma.go.jp

o Applications for initiatives for a wide range of categories such as food, content, manufacturing and traditional culture as well as initiatives for new styles of outbound
or inbound based on intra-regional/inter-regional/cross-border partnerships that delve into the appeal of Japan and spread it to the rest of the world are sought.
Initiatives will be selected out of those submitted to receive the Grand Prize or another award.
#Some entries are scheduled to be publicly released as sample initiatives.
* Reference : Cool Japan Matching Award 2021 Initiatives for Receipt of Award  https://cjma.go.jp

@ X VNN SERERTIVI74—L € % B BT € EH5: NERMEMESRRIEESES
Organizer : The Cool Japan Public-Private Partnership Platform / Support : Under Coordinating
Secretariat : Cabinet Office Intellectual Property Strategy Headquarters
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'The Cool Japan Public-Private Partnership Platform (Secretariat: Cabinet Office Intellectual Property Strategy Headquarters) was established in December 2015 to engage in partnerships across the public and private sectors and differing
business categories to promote the Cool Japan strategy. Currently, 17 related ministries and related bodies as well as 144 private organizations/enterprises/institutions and individuals have joined the platform, which backs the sharing of
various information and the formation of business projects.
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COOL JAPAN MATCHING AWARD 2021
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Name of Initiative : Mori Building Digital Art Museum: Epson-teamLab Borderless

Fields of Initiative : Art Museums & Technology

Prize Recipients : Mori Building Co., Ltd. and teamLab
Collaborators : Epson Sales Japan Corp. and Seiko Epson Corporation

B E:ESRROBHEEDZHOCUZEELT. 7-MREOF —AFKRE. BHBHRRBREZFHIEHRENHSHARTEE EET 55
FOLRVT—MEICEZ [HRDGENI -7 A 500860 T 7V OT7OY 178 —TEMLEZEV DL TRBICEUIERD
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Overview : This “museum without a map” based on borderless assemblages of artis jointly planned and operated by the art collective teamLab and
urban redeveloper Mori Building with the aim of realizing urban development that enhances the appeal of the Japanese capital of
Tokyo. It uses as many as 500 Epson projectors that cover space in its entirety to present the world of the works shown. In June 2019,
one year after it opened, the museum recorded visitation by about 2.3 million people from over 160 countries, out of which foreign
visitors to Japan accounted for roughly 50%. In 2020, a ticketing system and guide app developed by teamLab were introduced as
COVID-19 countermeasures, making it possible to experience the museum using non-contact means.

B # %: Master of Japanese Cuisine Academy

BIESH: BIE X A/ 8E % H #F:GoldenTable GmbH

& # 5 —RMEIEA BANDIZS Soul of Japan.
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Name of Initiative : Master of Japanese Cuisine Academy

Fields of Initiative : Cuisine & Online Education / Prize Recipient :GoldenTable GmbH

Collaborators : General Incorporated Foundation Soul of Japan,
ZEN-NOH International Europe Limited and Makurazaki France Katsuobushi Co., Ltd.

#  E:HROICAXRRLANS VDR T 2—H AEAREADZ DRREZZSHRIIRON TS0, 201 9FICRA Y DS FRICHIT
AV FAVTHTI-REEME. TOORBAICES 7 O8I OFBRIE [BARRIES > T4 V] IZ R T ChETICRHEE
NEBERIIN FEZBA . 2020FKICIELRA 2 —F 2 aF VRN EESE L /24 BEZR. 202137 5> A BEiE
DEHSLTFEL TS BARBEDNERNADAMEERERS . AV 8—F2aF VTSV T4+—LEBHET.

Overview : While the number of Japanese dining i is rapidly expanding worldwide, opportunities for non-Japanese chefs to study the
fundamentals of Japanese cuisine are limited. This German-based online academy project targeting a global audience was started up in 2019 to
address that. Representing the world’s very first full-fledged “online course on Japanese cuisine” for professionals, by professionals, the
initiative has recorded over 10,000 courses taken thus far. In Fall 2020, a wagyu (Japanese beef) course was offered in collaboration with
ZEN-NOH International Europe, and a collaboration with Mak ki France K: bushi is also in the works for 2021. The aim behind this
initiative is to realize an international platform that links domestic and overseas talent and information that are connected to Japanese cuisine.

I # 4: TRICERA.NET
RAAEF: 7—h X 2HEFAEFEC
& m s | % H & #%X&£4 TRICERA ART
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Honorable i i & —Rx—= o
s Shinwa AuctiontfX&tt. A&—bN\N—2HX &4 TRICERA
Name of Initiative : TRICERA ART
Fields of Initiative : Art & E-Commerce for Worldwide Market
Prize Recipient : TRiCERA, Inc.
Collaborators : Dai Nippon Printing Co., Ltd./DNP Art Communications Co., Ltd.,
Shinwa Auction Co., Ltd. and Startbahn, Inc.

B E: 7T ANEREZEA TERERER BT CEDF T TFYNTA— L, TEBICHIEL/ZBIR. RiFMHE. BX AT LERL
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Overview : An online platform that enables artists to announce and sell their woks across national borders, this initiative combines a payment
function, delivery system and translation feature that supports seven languages. With the participation of over 6,000 artists from
Japan and elsewhere and a total number of exhibited works in excess of 44,000, the platform is accessed from 120 countries around the
world, including the US and nations of Asia. Itis used to conduct online auctions, prove the authenticity of works and sell high-defini-
tion prints with the help of the initiative’s collaborators.

B # %4: FRIENDSHIP.
D E FREE X Fal—42—
Pio m niy | % 8 & MRXe8by 7RIy sa—KRL—arv
> = ¥ # % FRIENDSHIP. 1L —&—F—A
Honorable

Mention Name of Initiative : FRIENDSHIP.

Fields of Initiative : Music Streaming & Curation
Prize Recipient : HIP LAND MUSIC CORPORATION INC.
Collaborator : FRIENDSHIP. Curator Team

B B ERECIOTHARRMAIEICEOZERAT —T A ANDEFRE. XLOFERICWEIF 1L —E—DREL. Y R—bTEV—ER. = & s
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Overview : A service through which curators at the forefront of culture select and support music by Japanese artists who can now release their
music to the world thanks to streaming. After being started up in May 2019, as of 2020, this initiative conducts promotional efforts in
187 countries worldwide to cultivate fans of Japanese music through offering a global music streaming service at a time when the
COVID-19 pandemic has made it difficult to hold live events overseas, an example of this being the cancellation of the
previously-scheduled Japanese music showcase at the US-based SXSW Music Festival.

COOL JAPAN MATCHING AWARD 2022
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Encouragement Prize : Awarded following screening to encourage initiatives that may have not met the criteria for the Grand Prize or Runner-Up Prize but hold promise for the future.
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Special Prize : Awarded following screening to recognize initiatives that may have not met the criteria for the Grand Prize, Runner-Up Prize or Encouragement Prize but are significant from the standpoint of the Cool Japan strategy.

B # 4:imma
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= E # % HXSttvalue

Name of Initiative : imma

Fields of Initiative : Virtual Humans & Social Activity Support
Prize Recipient :Aww Inc.

Collaborator : value inc.

Honorable
Mention

B B BHEPREEA-/N—TANTINERBR SN IDCGON—FvIlea— 2 EL TRELZZ[immal i FE2—LERN—F v 7723
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B TIRIOF B THRESHRENEH. N—Fr L THRIFREENPL THVADT ORE X B EBREHEL L REHZT 7.

Overview : “imma” came into being as a 3D-CGI virtual human with super-photorealistic movements and expressions. Since her debut, she has
gained popularity as a virtual fashion model, and has recorded over 330,000 followers on her Instagram account as of February 2021.
She has been featured on fashion magazine covers as a model, in ad campaigns for automobiles and cosmetics, in TV spots in China and
more, and was even selected as “Woman of the Year 2020” by Forbes Women that year.

Through this initiative, a social activity was conducted through which imma’s virtual nature was effectively utilized to pay a visit to
women'’s support activists in Cambodia amid the restrictions on border crossings due to the COVID-19 pandemic.

B # 4: Haneda Robotics Lab
RS2 Z2E X ORYE
4E B B B % BAESCLTIHRAM
= E # % WHILL#R®#t. CYBERDYNE#RRE.
Special Prize MREUA VT TITIAY. R—FyYORT 17 AR SH#
Name of Initiative : Haneda Robotics Lab
Fields of Initiative : Airports & Robots
Prize Recipient : Japan Airport Terminal Co., Ltd.
Collaborators : WHILL Inc., CYBERDYNE Inc.,
INDY ASSOCIATES CO., LTD. and donut robotics Co., Ltd.

B OB EEEOSUTIBBTORY M ZRIEL . HRRRL TOL<AEDHIC2016FICHE L2702 1 MI Lo T, 20205 IC I BEE
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Overview : Proceeding an inhouse project that aims for implementing robotics in the real world since 2016, employed three types of robots:
self-driving wheelchair, disinfection robot and remote-controlled robot in Haneda Airport in 2020. These robots are working
effectively amid the spread of COVID-19 without any actual contact with passengers. Furthermore, jointly developed a smart mask
that transl; into eight1 and d rated its effectiveness through the actual operation since December in 2020.

I # 4:Mantra Engine
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Name of Initiative : Mantra Engine

Fields of Initiative : Manga & Machine Translation
Prize Recipient : Mantra Inc.

Collaborator : Gaudiy Inc.

PR ¥ tpm i 1)

Special Prize
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Overview : A technology to assist with the overseas expansion of Japanese manga, which is popular in foreign countries but can be difficult to
translate. It automatically detects speech bubbles in manga and machine-translates the text contained within. Using a proprietary,
manga-dedicated machine translation engine, the technology makes the natural translation of even informal verbal expressions
possible. The incorporation of a cloud service operated with the use of browser makes translation, typesetting, proofreading and
correction tasks more efficient. The technology supported English and Chinese from the outset and is slated for expanded multilingual
support in the future.

B # 4: Rainbow Disco Club "somewhere under the rainbow!"
RS EXTIR X HREIGERER
4§ Eu E 2 8 H: A1 ST YRT—VR
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Name of Initiative : Rainbow Disco Club “somewhere under the rainbow!”
Fields of Initiative : Music Festivals & Paid Streaming for Global Market

Prize Recipient : UnitedWorks Co., Ltd.
Collaborator : REALROCKDESIGN

Special Prize
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Overview : This music festival had been conducted since 2010, but its scheduled April 2020 holding with an audience in
d was led , through this initiative, live performances of eleven artists and groups were
ded without the p of an audi and streamed for twelve hours nonstop on the scheduled date of the
April 2020 festival. As a result, a new style of music festival was realized through which the purchasers of tickets sold
to a worldwide audience get on a dance floor where they can interact with fellow audience members as opposed to
watching to a unidirectionally-broadcast stream.

at
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Call for works of new outbound and inbound styles to promote deepend attractiveness of Japannese, by collaborating with
regions and industories. Selected works will prize the COOL JAPAN MATCHING AWARD.

L 2

Japan. Cool Japan.

» sEr—s~—vT https://cjma.go.jp

m % a) % 1¢ Entry Conditions
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@ BERICT—NDvINY -RYFITIT—ROZEEDZVEHE

@Initiatives can target products, events, services, content, etc.

@Initiative entrants can be individuals, companies, organizations or administrative bodies located in Japan or overseas.
@Initiatives that have no record of winning the Cool Japan Matching Award in the past.

It 52 75 5% EntryMethod

BEEWEBYA MITE. BB T4 —LICKREZTEETA. BERERZ RN
LTRBEWEEEET, % 77— FEEWEBY A https://cjma.go.jp

Entries are accepted on the application website: Entrants can enter by filling out the required items on the entry form and
attaching the required documents. 3 Application Website: http://cjma.go.jp

ons Sought for the
g Leading Cool Japan Initiatives

© BADBHERY T T BINARA. [HE] 25 HEHHE
® S EHRE. A, k. BAFEOEEEEDHHEE
@ HLWARAINDTINNTYR A VNIV RORED DB FISFTEEM DD DB

@Initiatives that delve into the charm of Japan, convey that charm to people overseas, and elicit “resonance” with Japan.
@]nitiatives that pursue partnerships between sectors, within and between regions, and with overseas and other parties.
@]nitiatives with a proven record of generating new styles of inbound or outbound tourism or with the potential to do so.

BRI IvINVDSEREE

B & HARY AwardCandidate Application Period
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Tuesday, February 15 - Tuesday, March 8, 2022

it A)

Items to Fill Out Upon Entry (Filled out on the entry form provided on the application website)

EIFEEAIEE (EEWEBYA MOBE T+ —L
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Name of Initiative Name of product, event, service, content or other initiative Initiative Start Year

B A DSEF - Huts TR [92F - #olel | H SFR. WEGEIRE] EIEK DS g TR (25 - #oleh | H SBR. WHGEIRE]
Sector/Region of Main Initiative Entity Selected from [Sector][Region] below; multiple selections allowed Sector/Region of Partner(s) Selected from [Sector][Region] below; multiple selections allowed
B DBIE BAADBIZEDBNEARICHIF /=Xy — (100FLIA)
Overview of Initiative Introduction of overview of initiative and message for public release (100 characters or less)

s Bl RE. KT 58T BAOBNOSBPHEOERPHLSIONTRY TWBLHIXLEZEPZONE (200FLUK)
ﬁ‘)?"'kl*t%% Ideas devised for delving i he back; d. ib f i hibiting the ch: f in th f d/or impl ing the initiati d th
Gt R @ e Vi or delving into the background, attributes, etc. of sectors or regions exhibiting the charm of Japan in the course of and/or imp ing the initiative and the

of Japan and Their Effects effects of those ideas (200 characters or less)

RIMOBE. IXERR | 59509, soision. thRI. SHHVERNTL/EISO B, TORDHTELEIEPZOHR (200FLUM)

Purpose of and Ideas

for Partnership and Their Effects Purpose of inter-sectoral, intra-regional, inter-regional or cross-border partnership, ideas devised for that purpose and the effects of those ideas (200 characters or less)

Proven Record of Conveying Charm to World
and Eliciting “Resonance” or Potential
‘Therefor, Ideas for Doing So and Their Effects

HRICEATHBESE | WELBACHENEACEATEREBARENSHNSHETRL. BRCHHDSTZOIERIIDONT.
KRR IREMR | 3 z0r0nic TRLEZEXZOHE (2002LIA)

Quantitative indication of any proven record of communicating the initiative to people overseas or foreign visitors to Japan and eliciting “resonance” from them or the potential to elicit
“resonance” even if there is no such record, ideas devised for that purpose and the effects of those ideas (200 characters or less)

HFLOASLILDEIE-

ZOEOIOF/PINHSOWITH/AFTERIOF ORFRICHEL TRRELZH L VAR OEEDHNISHETRL.

HHEE TREMR | - b 5T 2 DFREICONT, £EZ0EDICTRLEZ EPZOHE (2005 LI7)

Pll;:r::'ﬁelc_;)l:grggolierldzzlfeo(;r Quantitative indication of any proven record of a new style developed to accommodate the recent COVID-19 pandemic or the era of living with COVID-19 or dealing with its aftermath from

Doing So and Their Effects here on out or the potential to develop a new style even if there is no such record, ideas devised for that purpose and the effects of those ideas (200 characters or less)
wftER AFRABOED17IVER (BA) . BHOBIEZHEIHED17IVER (BR) . RilZz@HREI2EH (IR
Attached Documents Visual materials for public release (required), visual materials to supplement overview of initiative (required), documents to supplement initiative (optional)
DEEHR ISEERM A - BER  RA - EAL ERT
Entrant Data Name of entrant’s organization/department, title, name of entrant, contact information
IR EHESTAM A - MBS (EBEDOTHRERTUEELEELY

Partner Data Name of partner organization/department (Please submit entries only after obtaining the acknowledgement of your partner(s))

O[3 DFR : B (BWKE BM-HR) / IVT2Y /®E-®iE 7 RE-RkE  Y—ERX /JIT-EC / T7viar-£8 / AKR=Y /88
T—h-TYAY BRI ERIE - #IBER S TOM
[Sector] Selection : Food (Agriculture,forestry,fisheries,food products,dining out) / content / Products,manufacturing, / distribution,sales, services / IT,e-commerce / fashion,beauty / Sports / tourism,transportation, /
art,design / traditional culture,traditional handicrafts,local industry / etc.

) BARZE ., AVNTVR B (E - #hiEa ), 2R

)/ Worldwide

© [ituish | DR (AT - EIEELE) | BRFEHE (

[Region] Selection (Same for main initiative entity/partner(s) : Specified domestic regions (

)/ All of Japan / Inbound tourism / Overseas (Name of country / region:

Award Selection, Screening and Conferment Process

7O—ROBE-BE - KY

SESNEBBEOHNS. [T Iv/\VERK] BERETS. FF - HEOEE. BAOBADORE. REICHVT BNREZEES. RELET, BZE7-)L
SvNVEREHET TV NI A —LOT NNAY U —R—NXN—ZECHHEPAROBNICERDPROABANEDSLZBEEDTVET, BIX. 7527 (14
BE) . EISUTY (1~242E) . ZOMOEEFE. 6 AICHEFENRERICT. TEOBRMEORK. BHETVET,

Out of the initiatives submitted as entries, those that excel in the areas of sectoral/regional partnerships and the deepening and communication of the charm of Japan, which constitutes the goal of the “Cool Japan strategy,” will be
selected and recognized with an award. The selection process will be conducted by a panel that includes The Cool Japan Public-Private Partnership Platform Advisory Board Members and other experts as well as non-Japanese individuals
with a deep understanding of the charm of Japanese culture. Scheduled awards include a Grand Prize (for around one initiative) and a Runner-Up Prize (for around one to two initiatives), among others. At an award ceremony scheduled
to be held in June, award-wining initiatives will be announced and presented with their award.
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Cool Japan Matching Award 2022 Secretariat

TEL:03-5544-9713 FAX:03-5544-9714 E-mail:info@cjma.go.jp
TEL: 03-5544-9713 FAX: 03-5544-9714 Email: info@cjma.go.jp
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c/o: Onouchi/Hasegawa/Ashikawa






